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MINNESOTA CONSERVATION VOLUNTEER MAGAZINE!:

BacksrROuND: The Minnesota Conservation Volunteer (MCV) was first published by the
Department of Conservation (now the Department of Natural Resources) in 1940. MCV provides
invaluable expertise and support in the form of content prepared or reviewed by department
scientists and other experts. It is an established magazine with a passionate reader base. It’s
circulation is 120,000 with a pass through rate of over one-half million and the funding string
is all donor based.

OBJECTIVE: Improve art direction, design dynamics, and increase circulation and funding string.

socLuTianN: To do this, I successfully created and executed a design vision that addressed the
MCV audience. This redirection brought forth an engaging vitality through the use of design,
color, commissioned photography and illustration. Since I have been with MCYV, circulation has
increased 5 to 7 percent per year.
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FEATURE SPREADS

Photography by Mike Dvorak

Iy Michael A. Kallok

Talke

Double

Looklk. Themn lookk agaim.

A SQUIRREL SCURRIES ALONG a branch and suddenly halts—at the
other end, an owl swivels its head to see the surprised visitor. You can
imagine the double take of each startled critter. Like a New Yorker car-
toon without a caption, the image seems to call for the viewer to write the
dialogue for predator and prey caught off guard.

The photos collected in this visual essay invite a second glance. Some
conceal their true subject in nature’s camouflage. Others require a bit of
interpretation to decipher what's there. Like the double take of comedy.
the delight is in the surprise when the real meaning becomes clear.
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Phatogrophy

Go SCcHLE by Mike Dvorak
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by Richard Hamilton Smith

Climbers have a
new place fo solve
problems on Wil £2= rocks.

By Ryon Rodgers

fanding white-hiark stark aginst a crisp
yintersky ... hursting_glass'-g:een leaves

S Or cures ... paper birch, Betula

ifgra, is a tree with many faces.

#(eoroe Bonga?

In THE 1800s IN THE TERRITORY KNOWN AS

MinnesoTa, This Taentep TUF IFAHEE Hao a

REPUTATION TO RIVAL THE LEGEND OF LOGGER

PauL Bunvan. But GEMEE Eﬂ“ﬂﬂ WAS REAL,

AND TODAY FEW MINNESOTANS KNOW HIS STORY.

s omL
His Story
George Bonga was born near
Duluth in 18o2 to an African-
American father and an Ojibwe
mother. He grew up to be a fur
trader and 3 wiklemess guide.
Due 1o his strength of character
ard talerits, he was well known
in the Lake Superior region.
Bonga was well educated, as

he attended school in Montreal
and spoke English, French, and
Ojibwe. He claimed to be both
the “first black man bom in this
part of the country” and one of
the “first two white men that

ever came into this eountry”

In the binguage of the time,
Bonga was correct. He was one.

By William Durbin
lllustrations by Chris Gall

of only 14 African-Americans
counted in the Minnesoa Ter-
ritory in the 1850 census. But
sometimes, such as at treaty
signings, Bonga was considered
"white,” because it wat com-
mon for people to be classified
only as Indian or nondndian
{white). Mary African-Amer-

ON A WARM AFTERNOON at the end
of summer, | follow a trail into a forest
along the Kettle River near Sandstone.
The leaves of birches and maples are
50 dense 1 dont know I'm approach-
ing the edge of the river gorge until the
trail drops into a gully of coffee-colored
boukders. This Precambrian sandstone
was exposed at the end of the last ice
age by an earth-scouring deluge fueded
by melting glaciers. This sandstone for-
mation extends across the Kettle River
ancd into the rest of Banning State Park.
In the 19th century, the sandstone

there attracted large-scale quarrying.

Boulders, a few as big as cottages,
are strewn among the trees. One of
these boulders rises from the ground
like a 10-foot-high turtle head. Two
young men, Jose Molina and Sean
Ferrell, are taking turns climbing it

Molina sits on his crash pad—a
safety cushion—his feet cocooned in
tight yellow climbing shoes and braced
against the base of the rock. Hes patting
a small doth bag of powdered chalk
onto protrusions of rock that will serve
s his handholds.

Climber Nicholas Oldobuija defies gravity as he works his way up on overhang along the Kettle
Fiver on property that recently became part of Banning State Park.

Like hunting and gathering wild foods, this outdoor
pursuit promises tangible rewards,
Here's practical advice on how 1o ger staned.

1 WALK THE WILD prospecting for color. | search for the
gold of goldenrod flowers, the red of sumac, the purple of
grapes, and the brown of walnut husks.

What is that plant? What has it been used for? Can you eat it?
Can T use it o change the color of something? [ search for plants
that 1 can use in my work as a fiber artist. Color is my passion.
1spin and knit and make felt. | use wool grown from my own
sheep, colored with dyes I find on the bnd. The woods and
fields are an endless source of plants that can be used for natural
dhyes, Discovering the colors inside a plant is a fascinating exer-
cise in plant identification, dye chemistry, patience, and luck.

You dontt need many tools to be a wior prospector. From
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Finned monuments are familior sights

for travelers on Minnesota's fishing
thoroughfares.

By Hichoet A Kook
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Rolling on extra-wide,
fowpresure tire,bikers
zip through the woods
on snouecoveed ais

EFat-Bilre
Fzre

Want to stretch the bieycle-riding season?

Try these trendy, snow-friendly wheels.
By Hansi Bohnson

Photography
by Layne Kennedy

A ider roll underastand of towering red pnes on a
multuse il at Hortly Fied in Duluth

realized early in my lfe I need to get outside
and roam the countryside every day. When 1

first witnessed someone ridinga fat-tred bike
on a sunny winter morning in 2008, I recog-
nized instantly it might be another tool to do
just that. It was easy to notice the bicycle with
inch-wide wheels, nearly twice as wide as
those on a typical mountain bike. The rider
was pedaling efforlessly across fresh snow on
Lake of the Iles in Minneapoli

Inspired, I looked into the origin of these
odd-looking “fat bikes” Fat biking on snow, 1
learned, evolved in Alaska in the 1980s, when
eyclists seeking to bike in winter experimented

30 MINNESOTA CONSERVATION VOLUNTEER

Snow bikers cap offa cisp day of riding
o the winter sunsinks aver Rock Knobat

Iy Groomed | Horeyfiidin ulch,

Single-Track Trails -

Twin Cities metro area:

Minnesota Off Road Cy-

cling, a mountain-biking

advocacy group, grooms

trails in two regional

parks—Lebanon Hills Re-

gional Park and Elm Creek

Park Reserve. Both are pre-

‘mier winter destinations. have been cold seasons
when snow  depths

Duluth: were minimal but ice

A group called Cyclists of cover was widespread

Gitchee Gumee Shores and thick, allowing ~challenging experience.

grooms single-track trails. access to vast, frozen  Rides on these twisty

Many frozen streams n the terrain easily traversed  trails can be comical, as

city also serve as trails and on studded tires. people misjudge the

are ridden extensively. width of the packed
Trails to Ride. Fortu- trail, fall, and explode

Crosby: nately, the Department into a cloud of pow-

This 18-mile-long gem, of Natural Resources der in the softer trail-

Jointly groomed by the hascomeupwithguide-  side snow. Luckily, fat

DNR and Cuyuna Lakes lines and options for biking is a low-speed

Mountain Bike Club, is riding fat bikes in some  sport, so most crashes

in Cuyuna Country State state parks and trails. are slow-motion, low-
Mostly though, f-bike impact, Given this
riders are heading the riding experience, the
way of summer off-road  fat-bike community tends
riders—toward pur- o be whimsical, low

pose-built trails. Many ey, and self-effacing.
prefer singe-track Laughing  pervades
trails Generallyabout 36 fat-bike rides. Outings
inches wide and in the  often conclude with
woods, a single track ~knee slapping, lots of
dances with the lands ~ smiles, and clothes lac-
natural features, creat-  quered in good, clean
ingamoreintimateand ~snow:
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MAGAZINE START-UPS
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MSP COMMUNICATIONS: GENERAL MiLLS: New Business prototypes

BacksrRouND: MSP Communications has been the leader in regional and city magazines
since the 1980s. Over the years, they have expanded in other areas such as a city business
magazine, trade magazines and custom publications. From this growth, a need developed to hire
a creative director who would steer the creative management of the magazine titles, oversee the
staff and developing web site. To that point, I was hired to do the following:

OesuecTivE: Steer and present the visual aspect of new business development, improve the visual
dynamics of MSP’s existing 18 magazine titles and further develop the abilities of its 11 art directors.

sovLuTionN: To do this, I initiated a hands-on approach to mentor the existing art directors in
design dynamics and introduced them to nationally recognized photographers and illustrators. I
also steered the direction of new business prototypes. An example is LiveMusic magazine which
in its first year increased Minnesota Orchestra season ticket sales by 122%. LiveMusic was
also the recipient of a silver medal at the Ozzies for Best New Magazine overall design.

Betty Crocker cover
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Live Music cover

makes 12 servngs

Leaving home inspired violinist
Akiko Suveanai to explore b
the frontiers of music and emotion

Overview feature

Live Music feature spread




MINNEAPOLIS ST. PAUL WEDDINGS!: Special Issue

THE HOW-TO FOR SAYINGAS
IN THE TWIN CITI

You Wear It Well

STAYING ORGANIZ

The Second Time Around

PHOTOGRAPHY | LEE STANFORD
HAIR AND MAKEUP | TARA BOBO ANDREWS
STYLIST | LAURA STEPHENS

0PPOSITE PAGE

Lace with chrystal detail over silk slip by Carol Peretz at Sonnies.

86 MPLS.ST.PAUL JANUARY 2000 : JANUARY 2000 MPLS.ST.PAUL 87

\ |

B

#

OPPOSITE PAGE

ith tulle skirt by Jessica McClintack at Chapel of

by Browne & Greene. Veil by Che Bella

88 MPLSST.PAUL JANUARY 2000
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PIER | IMPORTS!: New Business prototypes

your HOME

A

t living large sw swees
spring fever

A SNEAK PREVIEW OF THE
SEASON'S HOTTEST PRODUCTS,

10 essentials ror sweie uvine

your HOME

A MAGAZINE FOR OUR MOST INSPIRED CUSTOMERS

10 essentials ror st

Piertimponts

your HOME

GOLD, PREMIER PIER 1

Pierfimporis

jour HOME

A MAGAZINE FOR OUR MOST INSPIRED CUSTOMERS,

A MAGAZINE FOR GOLD, PREMIER GOLD & PLATINUM PIER 1 CARDHOLDERS

."

durts

Cover directions

A ROOM
WITHOUT WALLS

A comortable outdoor iving area can become your favorie room of the house.

s youkone

Feature

must HAVES

Must Haves department

Night Lights

Finishing Touches back page




TARGET: New Business prototypes

GARDEN
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INSPIRATION MADE EASY

GARDEN GUIDE 2000
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UTNE READER MAGAZINE!:

By Judith Antonelli On The Issues

Coatiy

The “golden age”of female divinities was

BAackGROUND: The Utne Reader was founded in the 1970s and became known as the
“alternative readers digest.” It gained significant momentum during this era, was single-title
published and experienced a niche success. In the 1980s, it started to decline and was redesigned.
The redesign missed the demographic target and the magazine suffered further. At this point,
Hugh Delehanty, a nationally-known editor, was hired. Hugh, in turn, hired me.

a bad time for women

OmuEcTIvE: Bring a dying magazine back to life.

and in harmony with nature. Women were honored us Her carth-

Her sacred

sexual rites in groves and temples as seasonal festivals, One day a

band of male warriors with a violent male god invaded this utopia,

socLuTianN: To do this, I successfully created and executed a design vision that addressed the
Utne Reader demographic audience. This redesign brought forth an engaging vitality through
the use of design, color, commissioned illustration and photography. During my two years with
the Utne Reader, sell-through rose 11%, insert card reply rose 34%, conversions rose 13%,
and newsstand sales rose 13%.

destroying the Goddess and installing thei god as the “one and
anly” deiy. From that day forward, women were subjugated, nature Feature spreads

was exploited, militarism was glorified, and sexual repression

became the law. This new order is deseribed in the Hebrew Bible.

How Eating Healthy Can Make You Sick

How to Think Like a Genius

UTNEREADER

THE BEST OF THE ALTERNATIVE MEDIA JULY-AUGUST 98

"
\¢

esiqfn:;r @m]

High tech may
In 2 mix-and-match world, why not gteate your own religion?

—

rule today,
but tomorrow

belongs to th
elongs to the Utne Reader covers

Sex Food human spirit
Science and Soul
Stalking

The Velvet Planet Carlos da

Mothers of Invention The.Secret Plot to Bring Back the Old South

Alternative Press Award Winners

S Besurgence

of the Real

How a new perception of

Feature spread body, nature, and place Portraits of seven women who got out alive
p is transforming the world Photography and interviews by Vera Anderson

Photagraphy by Sean Kernan




STAR TRIBUNE:

Internet marketing screens

BacksRrRoOUND: The Star Tribune is a nationally recognized newspaper with a Sunday circulation
of 800,000. It has been in existence since the early 1900s and has served the upper midwest region
with quality reporting and lifestyle publications. It has also been successful in marketing special
sections and publications that include a wide range of topics such as home, education, travel and
fashion. With the increase of these special publications, there was a need to improve their quality.

PRINT OBJECTIVE: Improve the quality of special sections and publications so they would
attract more revenue and retain existing customers.

PRINT SocuTionN: To do this, T successfully created and executed a redesign for the
Minnesota Guide that established a strong visual identity for its eight years of existence. I also
developed the visual aspects of other special publications such as Great Vacations and a fashion
special section titled Shots.

INTERNET OBJECTIVE: Develop a comprehensive Internet visual direction that would
service internal and external clients.

INTERNET SocuTionN: Our strategy was to create and maintain a range of service from
simple marketing screens to in depth sites. To achieve this, I established a design direction and
hired a small staff of designers to support the visual presentation experience.

Minnesota Guide to Rental Property
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THIS PAGE: Single-breaited waool tweed sport cont by Hugo Bors, $525. fram
Merdstrom, Plaid Hannel vasr by Arowhead, $87.50, fiom Mordsteom. Olive
cotton shire by Donnas Karan, $175. from Daytonts. Wool/1ilk tie by Joseph

Abboud, $02 from Mordstrom, Olive wool pleated trousers, 5118, Banana

Republie, Se shoes by Walkover, $129, from Bay Street Shoes.
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THis PAGE: Brown wool coat with Faiedur callas
and culf by Sone Bluct Studio, 5395, fram Sabs
Filth Avinue. Chacalate waal mourming coat by
Think Tank, $378. from lntora. Brown pinsteipe
wert by Emanoel, 8265, from Saks Filth Avenar.
Whire French cull corten short by Emunusl,
$154, fram Saks Filth Averue. Silk scarl by
Emanuel. $150, fom Sabs Filth Avenue. Brown

instiipe pants by Emanuel. 3285, from Sabs
ﬁ;\uaw. Sable quilted valvet tague tharl by

by Bans
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